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The Global Marketplace


  





≥≤ëJ �É≤f
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 2.5.2

á∏YÉa á«≤jƒ°ùJ äGQGôb ™æ°U
Making Effective Marketing Decisions 

     
 


 

"5-2"

á∏YÉa ≥jƒ°ùJ äGQGô≤d áHƒ∏£ªdG äÉeƒ∏©ªdG ´GƒfCG
¿ƒµ∏¡à°ùªdG»≤jƒ°ùàdG èjõªdG ô°UÉæY∫ÉªYC’G áÄ«H

 •
 •
 •
 •
 •
 •
 •
 •
 •


 •
 •


 •

 •    
    


 •
 •     


 •    



 •
 •
 •
 •
 •
 •
 •
 •

"5-2"πµ°ûdG
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»≤jƒ°ùJ ƒjQÉæ«°S

 
An informa  on exchange rela  onship between a manufacturer 

and a store owner
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5.2

ماذا تعلمت؟
1 .[2.5.1]
2 .          

[2.5.1]
3 .[2.5.2]

الربط بالمجال الاأكاديمي
1 .     :¢ùØædG  º∏Y

  
         
   

[2.5.1]
2 .         :äÉjOÉ°üàb’G

           
          

[2.5.1] 

الربط بالواقع
 
 
 
  

 [2.5.2] 





تقييم الدر�س
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º««≤àdG 2 
á«≤jƒ°ùàdG º«gÉØªdG á©LGôe

1 .[2.1.1] 
2 .[2.1.2]
3 .           

[2.2.1] 
4 . 

[2.2.2]
5 .  

[1.3.2]
6 .[2.3.2]
7 .         

[2.4.1]

8 .          
[2.4.2]

9 .[1.5.2]
10 . "

 [2.5.2]"
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 2 π°üØdG

.áÑ°SÉæªdG äÉØjô©àdÉH äÉë∏£°üªdG π°U

á«≤jƒ°ùàdG ∂à¨d QƒW

í∏£°üªdG∑QÉ«àNG∞jô©àdG

.1.CG

.2Ü

.3ê

.4.O

.5


.`g


.6


.h       
 

.7.R


.8


.ì


.9.•


.10


.…          


.11.∑
         
          


.12


.∫

         


.13


.Ω         


.14.¿


.15.¢S
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.16.´       


.17.±


.18.¢U       


.19.¥        


.20.Q         


.21


.¢T        


.22


.ä

.23.ç       


.24.ñ      


§«£îàdGh ≥jƒ°ùàdG åëH

1 .  
 
         
      

[1.1.2] 
ô°üæ©dGäÉcô°ûdG ΩGóîà°SG»FÉ¡ædG ∂∏¡à°ùªdG ΩGóîà°SG
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2 .         
  
 
   

[1.2.2]   

3 .

      
  
       
         

[2.3.2 ,2.2.2 ,1.2.2 ,2.1.2]

4 .          
       


[1.3.2]
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 2 π°üØdG

5 .          
            
 
  
 

[2.4.2]  

äGQGô≤dG PÉîJGh ≥jƒ°ùàdG IQGOEG

1 . 
      120   
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Égô«Zh áªîØdG ájòZC’G ºYÉ£e




?ÉæàeóN »a ∂jCGQ Ée

áÄ«°SIRÉàªe

12345

12345

12345

12345

12345

12345

 

 

2 .          




3 .


          . CG

 
 . Ü
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             . ê
           


  .O

ôª©dGôLÉàªdG äÓ«°†ØJájQÉéàdG áeÓ©dG äÓ«°†ØJ

 CG ôéàªdGÜ ôéàªdG ê ôéàªdG áeÓ©dG
 1 ájQÉéàdG

 áeÓ©dG
2 ájQÉéàdG

 áeÓ©dG
3 ájQÉéàdG

20–1638821308010676

25–2156201741569018

30–2611064761049860

35–3144120865430128

≥jƒ°ùàdG ∞«∏μJ
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 ¢VÉjôdG »a á°Vhô©e á«dhO ¥OÉæa á∏°ù∏°ùd á«fÓYEG áMƒd

.ájOƒ©°ùdG á«Hô©dG áµ∏ªªdG »a

3 π°üØdG

≥jƒ°ùàdG äÉ«é«JGôà°SEG
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 øY ¿ÓYE’G ∑ôÑîj GPÉªH

 á«dhódG äÉcô°ûdG äGQƒ°üJ

?ø«jOƒ©°ùdG ø«µ∏¡à°ùª∏d

 øY ¿ÓYE’G ∑ôÑîj GPÉªH

á«dhódG äÉcô°ûdG äGQƒ°üJ

?ø«jOƒ©°ùdG ø«µ∏¡à°ùª∏d

π°üØdG ¢ShQO

 3.3  1.3

 2.3
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 á«é«JGôà°SEG ô°UÉæY
≥jƒ°ùàdG

á°ù«FôdG äÉë∏£°üªdG


Marketing Strategy


Niche Marketing


Target Market

 
 1.1.3

  2.1.3

º∏©àdG ±GógCG

á«≤jƒ°ùJ QƒeCG

        
          






 ∂àaô©e §°ûf

1 . 


2 .


3 .
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 1.1.3

á«≤jƒ°ùJ á«é«JGôà°SEG ™°Vh

Developing a Marketing Strategy

     Marke ng Strategy  á«≤jƒ°ùàdG  á«é«JGôà°SE’G

           
         


 � 
 �

 ¥ƒ°ùdG ójóëàH CGóHG

Start with a Market
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"1-3"πµ°ûdG


 

        
 



¥ƒ°ùdG º«°ù≤J πeGƒY
Segmenting Factors


         
            

"1-3"

 ¥ƒ°ùdG º«°ù≤àd áeóîà°ùªdG πeGƒ©dG

 äÉÑZôdGh äÉLÉëdG πeGƒ©dG

á«aGôZƒªjódG

 »°üî°ûdG §«£îàdG

 Üƒ∏°SCG hCG /™ªàéª∏d

á°û«©ªdG

á«cƒ∏°ùdG πeGƒ©dGá«aGô¨édG πeGƒ©dG
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¢ü°üîàªdG ≥jƒ°ùàdG
Niche Marketing

              
 Niche Marketing¢ü°üîàªdG ≥jƒ°ùàdG
   
         
 



»YÉªédG πª©dG
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»≤jƒ°ùJ ƒjQÉæ«°S



Marke  ng a grocery delivery service to a niche group in Saudi 

Arabia


 


   

           

 
           
        

 

G kóbÉf G kô«μØJ ôμa
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≥≤ëJ �É≤f


1 .        


2 .
3 .
4 .



 2.1.3

áaó¡à°ùªdG ¥Gƒ°SC’G QÉ«àNG
Selecting Target Markets  

               
 ¥ƒ°ùdG          
         Target Market áaó¡à°ùªdG


1 . :∞jô©à∏d πHÉb




2 .          :ºî°†à∏d  πHÉb

 
3 .:QGô≤à°SÓd πHÉb
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4 .:∫ƒ°Uƒ∏d πHÉb



          
        
          
           
              

  

≥≤ëJ �É≤f


1 .


2 .
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¢SQódG º««≤J 1.3 

?âª∏©J GPÉe

1 .[1.1.3]  
2 .[1.1.3]
3 .[2.1.3]

»ªjOÉcC’G ∫ÉéªdÉH §HôdG

1 . :á«æ≤àdG




[1.1.3]
2 . :OÉ°üàb’G


          

[1.1.3] 

™bGƒdÉH §HôdG

   
             
           

    

[2.1.3]
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www.ien.edu.sa

»ªbôdG ¢SQódG §HGQ

2.3

 ≈∏Y õ«côàdG
¥ƒ°ùdG øe íFGô°T

á°ù«FôdG äÉë∏£°üªdG


Mass Marketing 


Customer Experience


Market Opportunity


Market Potential 


Market Share

 
 1.2.3

 2.2.3

º∏©àdG ±GógCG

á«≤jƒ°ùJ QƒeCG

        
         
         
 
 


 
         



 ∂àaô©e §°ûf

1 .
2 .
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 1.2.3

íFGô°T ≈dEG ¥ƒ°ùdG º«°ù≤J
Market Segmentation 

         
           




íFGô°T ≈dEG ¥ƒ°ùdG º«°ù≤J óFGƒa
The Benefits of Segmentation
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 Mass Marke ng…ô«gÉªédG ≥jƒ°ùàdG
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á«bƒ°ùdG íFGô°ûdG º«°ù≤J äÉÄa
Segmentation Categories

         
          



»aGô¨édG ™bƒª∏d É k≤ah á«bƒ°ùdG íFGô°ûdG º«°ù≤J
Geographic Segmentation
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á«aGôZƒªjódG ¢üFÉ°üî∏d É k≤ah á«bƒ°ùdG íFGô°ûdG º«°ù≤J
Demographic Segmentation

        
         
        


             
          
         





»°üî°ûdG §«£îà∏d É k≤ah á«bƒ°ùdG íFGô°ûdG º«°ù≤J

Psychographics Segmentation 
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èàæªdG ΩGóîà°S’ É k≤ah á«bƒ°ùdG íFGô°ûdG º«°ù≤J
Product Usage Segmentation

          
          

           
 


          
  

 
         
        
         



   


141

www.tahdiri.com-966542946749



»≤jƒ°ùJ ƒjQÉæ«°S


Tailoring a product range to refl ect consumers’ benefi t

expecta  ons

          

 
            
         

          
          
       
   

G kóbÉf G kô«μØJ ôμa

1 .
2 . 
3 .

  Customer ExperienceAÓª©dG áHôéJ
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á©bƒàªdG óFGƒØ∏d É k≤ah ìÉHQC’G
Benefit Expectations

 
           
 



íFGô°T ≈dEG äÉcô°ûdG ¥ƒ°S º«°ù≤J
Segmenting the Business Market

    
 




≥≤ëJ �É≤f


1 .          


2 .           

 


3 .
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 2.2.3

 á«bƒ°ùdG íFGô°ûdG π«∏ëJh ójóëJ
Identify and Analyze Market Segments

 
           
 
   Market Opportunity ¥ƒ°ùdG á°Uôa 



á∏ªàëªdG ¥ƒ°ùdG »a íFGô°ûdG ójóëJ
Identify Possible Segments







1 . á°SGQó∏d èàæe áÄa hCG É kbƒ°S OóM
Select a market or product category to study

  
   

  


 

2 .íFGô°T ≈dEG ¥ƒ°ùdG º«°ù≤àd É k°ù°SCG ôàNG
Choose a basis for segmen ng the market
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3 .π«∏ëà∏d äÉeƒ∏©ªdG ™ªLG
Gather informa on for analysis

 


4 .¥ƒ°ùdG »a IOƒLƒªdG íFGô°ûdG OóM
Iden fy the segments that exist in the market


         



5 .¢UôØdG ôÑcCG Ω qó≤J »àdG ¥Gƒ°SC’G QÉ«àN’ ¥ƒ°ùdG äÉeƒ∏©e Ωóîà°SG
 Use market informa on to choose the markets that present the

greatest poten al




Iƒ£
î

dG1á°SGQó∏d èàæe áÄa hCG É kbƒ°S OóM

Iƒ£
î

dG2íFGô°T ≈dEG ¥ƒ°ùdG º«°ù≤àd É k°ù°SCG ôàNG

Iƒ£
î

dG3π«∏ëà∏d äÉeƒ∏©ªdG ™ªLG

Iƒ£
î

dG4¥ƒ°ùdG »a IOƒLƒªdG íFGô°ûdG OóM

Iƒ£
î

dG5
 ¥Gƒ°SC’G QÉ«àN’ ¥ƒ°ùdG äÉeƒ∏©e Ωóîà°SG

¢UôØdG ôÑcCG Ω qó≤J »àdG

"2-3"πµ°ûdG
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¥ƒ°ùdG äÉfÉμeEG ójóëJ
Determine Market Potential


 



1 .
2 .
3 .
4 .


     Market Poten al ¥ƒ°ùdG  äÉfÉµeEG   


 Market Shareá«bƒ°ùdG á°üëdG

 
      



≥≤ëJ �É≤f


1 .
2 .
3 .
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¢SQódG º««≤J 2.3 

?âª∏©J GPÉe

1 .          
[1.2.3]

2 .[1.2.3]
3 .           

[2.2.3]

»ªjOÉcC’G ∫ÉéªdÉH §HôdG

1 .           :»FôªdG  øØdG

         
    

  


[1.2.3]

2 . :äÉ«°VÉjôdG

355.6

         %20.3  


[2.2.3]

™bGƒdÉH §HôdG

   
  
  

[1.2.3]
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 ÜÉ°ùàcG πLCG øe ™°VƒªàdG
á«°ùaÉæJ Iõ«e

á°ù«FôdG äÉë∏£°üªdG


Market Position


Positioning Strategy 


Product Feature


Product Classification

 
 1.3.3

 2.3.3

º∏©àdG ±GógCG

á«≤jƒ°ùJ QƒeCG

  

         
         




 ∂àaô©e §°ûf

1 .   



2 .



www.ien.edu.sa

»ªbôdG ¢SQódG §HGQ

3.3
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 1.3.3

™°VƒªàdG ¢ù°SCG
Bases for Positioning

    
          
 Market Posi on¥ƒ°ùdG »a ™°VƒªdG
 á«é«JGôà°SEG         
 Posi oning Strategy™°VƒªàdG

           
         
           "3-3"



´ƒædG CG π«°ù¨dG èàæeÜ π«°ù¨dG èàæe









   "3-3"πµ°ûdG



èàæªdG Iõ«e
Product Feature

            
          
          "  
 Iõ«e     ".       
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150

        


 Product FeatureèàæªdG




 IOƒédGh ô©°ùdG

Price and Quality

      


 ≥«Ñ£àdG hCG ΩGóîà°S’G

Use or Application

        
 
        


 èàæªdG Ωóîà°ùe

Product User

 
      





»YÉªédG πª©dG

      
  

1 .


2 .


     . CG


    . Ü
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»≤jƒ°ùJ ƒjQÉæ«°S


A  rac  ng VIPs to the Riyadh races

          
           

  

 



 

G kóbÉf G kô«μØJ ôμa
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≥≤ëJ �É≤f


1 .
2 .        


3 . 

 èàæªdG ∞«æ°üJ
Product Classification

 Product Classifica onèàæªdG ∞«æ°üJ
 

 

 ¿ƒ°ùaÉæªdG
Competitors
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 2.3.3

™°VƒªàdG á«é«JGôà°SEG QÉ«àNG

Selecting a Positioning Strategy

           



 �
 �
 �

∂∏¡à°ùªdG äGQƒ°üJ
Consumer Perceptions

         

         
           




á°ùaÉæªdG
Competition
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äÉcô°ûdG áÄ«H

Business Environment

 



 



≥≤ëJ �É≤f


1 .       


2 .          


3 .      
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¢SQódG º««≤J 3.3 

?âª∏©J GPÉe

1 .[1.3.3]
2 .[2.3.3]

»ªjOÉcC’G ∫ÉéªdÉH §HôdG

1 . :ä’É°üJ’G




[1.3.3]

2 .  50           :ïjQÉàdG

   


[2.3.3]

™bGƒdÉH §HôdG


           
 

[1.3.3] 
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 3 π°üØdG

º««≤àdG 3 
á«≤jƒ°ùàdG º«gÉØªdG á©LGôe

1 .          
[1.1.3]

2 .          
[2.1.3]

3 .          
          

[1.2.3]
4 .            

[3.2.2]
5 .      


[1.3.3]

6 .
[2.3.3]

í∏£°üªdG∑QÉ«àNG∞jô©àdG

.1.CG      


.2Ü       


.3ê         


.4.O

.5.`g

.6.h        
        



.áÑ°SÉæªdG äÉØjô©àdÉH äÉë∏£°üªdG π°U

á«≤jƒ°ùàdG ∂à¨d QƒW
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 3 π°üØdG

.7.R       


.8.ì


.9


.•

.10.… 


.11.∑


.12.∫ 


§«£îàdGh ≥jƒ°ùàdG åëH

1 .              
 

            

[2.1.3]
   . CG

  . Ü


           . ä
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 3 π°üØdG

2 .
   2022       
       
  


:á«°UÉîdG

 50:¥ƒ°ùdG øe áëjô°ûdG

[1.2.3]:áeóîdG hCG èàæªdG

3 .           
  

            

[1.3.3]
 . CG

 . Ü
 . ê
 .O

 .`g
 .h
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 3 π°üØdG

4 .%94
%6


[2.2.3]25,000161

 . CG
        . Ü


  . ê


    .O
24
%45

%6  .`g
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 3 π°üØdG

äGQGô≤dG PÉîJGh ≥jƒ°ùàdG IQGOEG

1 .
         

   
 


           
 




[1.3.3]
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 3 π°üØdG

2 .
     




         
        


  
3 .

 . CG
 . Ü
 . ê
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 3 π°üØdG

≥jƒ°ùàdG ∞«∏μJ
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4 π°üØdG

äÉeóÿGh äÉéàæŸG



           

   

 ¥É£f í°VƒJ ∫õæŸG äÉfÉgO øe IQÉàfl á∏«µ°ûJ
.∂∏¡à°ùª∏d ìÉàŸG QÉ«àN’G
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π°üØdG ¢ShQO

 èàæe AGô°T QGôb òîàJ ∞«c
 øe ójó©dG ¬æe ôaƒàj

?áØ∏àîªdG äGQÉ«îdG

 èàæe AGô°T QGôb òîàJ ∞«c
 øe ójó©dG ¬æe ôaƒàj

?áØ∏àîªdG äGQÉ«îdG

 4.4  1.4

 5.4  2.4

 3.4
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»ªbôdG ¢SQódG §HGQ

1.4

èàæŸG èjõe

á°ù«FôdG äÉë∏£°üŸG


Product Line


Product Assortment


Packaging


Brand


Trademark


Brand Loyalty


Licensed Brand

 
 1.1.4

 2.1.4

 3.1.4

º∏©àdG ±GógCG

á«≤jƒ°ùJ QƒeCG

 

         
      
      
        




 ∂àaô©e §°ûf

1 . 
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 1.1.4

èàæŸG èjõe ô°UÉæY
Product Mix Elements
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 2.1.4

èàæŸG º«ª°üJ äÉjƒà°ùe

The Levels of Product Design

       
  
         

  

»°SÉ°SC’G èàæªdG

Basic Product






≥≤– �É≤f


1 .
2 .
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Qƒ£ªdG èàæªdG
Enhanced Product
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èàæªdG ≈∏Y äGOÉjõdG
Product Extension
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 3.1.4

èàæŸG º««≤J

Product Evalua  on

 
          
          



äÉéàæªdG §N
Product Line

  
          
      Product Line äÉéàæªdG  §N  
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ºéëdGh á«ªμdG øjÉÑJ

Variation in Quantity and Size

    
 

 250
     


IOƒédG øjÉÑJ

Variation in Quality

          
         
         


           
           



èàæªdG á∏«μ°ûJ
Product Assortment

 á∏«µ°ûJ        
 Product AssortmentèàæªdG
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∞«∏¨àdGh áÄÑ©àdG
Packaging

      Packaging ∞«∏¨àdGh áÄÑ©àdG
            

           

         



∫Éª©à°S’G ádƒ¡°S

Ease of Use
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áeÓ°ùdG

Safety

         
         
           
 



ÜòédG

Attraction

   
       
      
 



ádhÉæªdG

Handling

 
          

  



áÄ«ÑdG

Environment
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»≤jƒ°ùJ ƒjQÉæ«°S


Thinking outside of the box in the cosme  cs business
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ájQÉéàdG áeÓ©dG ôjƒ£J
Brand Development



   
        Brand  ájQÉéàdG  áeÓ©dG   
               

  Trademark á∏é°ùªdG  ájQÉéàdG  áeÓ©dG     
          


           

 

           



 

"1-4"

ájQÉéàdG áeÓ©dÉH ±GÎY’G äÉjƒà°ùe











 "1-4"πµ°ûdG
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≥≤– �É≤f


1 .
2 .


3 .
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ájQÉéàdG áeÓ©∏d A’ƒdG
 Brand Loyalty



   


             
 Licensed Brandá°üNôªdG ájQÉéàdG áeÓ©dG
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?âª∏©J GPÉe

1 .[1.1.4]
2 .

[2.1.4]

3 .[3.1.4]

»ÁOÉcC’G ∫ÉéŸÉH §HôdG

1 .   :»FôªdG øØdG
           
  
    

[1.1.4] 
2 .         :åëÑdG

   
         
           

[3.1.4]

™bGƒdÉH §HôdG

  
 


[3.1.4]




178 4 π°üØdG

www.tahdiri.com-966542946749



Link to digital lessonLink to digital lesson

www.ien.edu.sa

»ªbôdG ¢SQódG §HGQ

äÉcô°ûdGh Úμ∏¡à°ùŸG äÉéàæe

2.4

á°ù«FôdG äÉë∏£°üŸG


Consumer Market




Business Markets


Capital Equipment


Operati ng Equipment 

 
 1.2.4

 2.2.4

º∏©àdG ±GógCG

á«≤jƒ°ùJ QƒeCG



           



 ∂àaô©e §°ûf

1 .
2 . 
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 1.2.4

∂∏¡à°ùŸG ¥Gƒ°SCG
Consumer Markets


        
 ∂∏¡à°ùªdG  ¥ƒ°S         
Consumer Market
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 2.2.4

ájQÉéàdG äÉéàæŸG äÉÄa

Categories of Business Products

     Business Markets äÉcô°ûdG  øe AÓª©dG  ¥Gƒ°SCG
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2 .
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»≤jƒ°ùJ ƒjQÉæ«°S


Purchase decisions at the movie theater
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á«dÉª°SCGôdG äGó©ªdG

Capital Equipment

     Capital Equipment á«dÉª°SCGôdG  äGó©ªdG 
            

   
         


          

  

π«¨°ûàdG äGó©e
Opera ng Equipment

       Opera ng Equipment π«¨°ûàdG  äGó©e
          


 
            



äÉeõ∏à°ùªdG
Supplies
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ΩÉîdG OGƒªdG
Raw Materials
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1 .  


2 .    
3 .    

äÉfƒμªdG AGõLCG
Component Parts
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¢SQódG º««≤J¢SQódG º««≤J 2.4 

?âª∏©J GPÉe

1 .[1.2.4]
2 .[2.2.4]
3 .[3.2.4]

»ÁOÉcC’G ∫ÉéŸÉH §HôdG

1 .:á«æ≤àdG
         
         

[2.2.4 ,1.2.4] 
2 . %52     %34     :äÉ«°VÉjôdG

    20    
900  18 



™bGƒdÉH §HôdG

           
  
               
[2.2.4 ,1.2.4] 
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»ªbôdG ¢SQódG §HGQ

3.4

á°ù«FôdG äÉë∏£°üŸG


Prototype


Test Market


Product Marketi ng

ójóL èàæe ôjƒ£J

 
 1.3.4

 2.3.4

º∏©àdG ±GógCG

á«≤jƒ°ùJ QƒeCG

         

         
"" 

 

 ∂àaô©e §°ûf

1 ." " 
""

2 .
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 1.3.4

Iójó÷G äÉéàæŸG
New Products

 
""
  
         
 


         
""""


" "







188

www.tahdiri.com-966542946749



 
        

      
 



»YÉª÷G πª©dG

 



1 . 


2 .
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2 ." "
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 2.3.4

ójóL èàæe ôjƒ£J äGƒ£N
Steps in the Development of a New Product

        
            




"2-4"

"2-4"πµ°ûdG

∞jô©J


∫É°SQEG




AÉ°ûfEG




01 Iƒ£îdG05 Iƒ£îdG 04 Iƒ£îdG 03 Iƒ£îdG 02 Iƒ£îdG

 á©LGôªdG áé«àf
á«HÉéjE’G

áé«àf
á«Ñ∏°ùdG á©LGôªdG



 ôjƒ£J


á©LGôe
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IôμØdG ôjƒ£J
Idea Development

 





            
             
  
          
         
 



√QÉÑàNGh èàæªdG ôjƒ£J
Product Development and Tes ng

           
 
 

 
 Prototype»dhCG êPƒªf
Test Market  QÉÑàN’G  ¥ƒ°S      
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èàæªdG ≥jƒ°ùJ
Product Marke ng

            
Product Marke ng èàæªdG ≥jƒ°ùJ
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3 .

193  3.4 ¢SQódG

www.tahdiri.com-966542946749



»≤jƒ°ùJ ƒjQÉæ«°S


Crea  ng a prototype for a more customizable coff ee machine

 
          


    
     
 

 
           




G kóbÉf G kÒμØJ ôμa

1 . 
2 .


3 .



 4 π°üØdG 194

www.tahdiri.com-966542946749



¢SQódG º««≤J



195

¢SQódG º««≤J 3.4

?âª∏©J GPÉe

1 .[1.3.4]   
2 . 

[2.3.4]

»ÁOÉcC’G ∫ÉéŸÉH §HôdG

1 . :Ωƒ∏©dG
  
           

[1.3.4]
2 .          :∫ÉªYC’G  IOÉjQ


            

[2.3.4]

™bGƒdÉH §HôdG
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4.4

?áeóÿÉH Oƒ°ü≤ŸG Ée

á°ù«FôdG äÉë∏£°üŸG


Intangible


Perishable


Inseparable


Heterogeneous

 
 1.4.4

 2.4.4

º∏©àdG ±GógCG

á«≤jƒ°ùJ QƒeCG

          


          




 ∂àaô©e §°ûf

1 .
2 .         
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 1.4.4

É¡à«ªgCGh á«eóÿG äÉYÉæ°üdG ƒ‰
The Growth and Importance of Service Industries

         


 
    


           

         

"2030"  


        
        
        




QÉgOR’G
Prosperity
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áàªJC’G
Automa on
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ó«≤©àdG
Complexity

           
          
  
  
            


 20 

≥≤– �É≤f
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 2.4.4

äÉeóî∏d IójôØdG ¢üFÉ°üÿG
The Unique Quali es of Services
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á°Sƒª∏e ô«Z
Intangible


   Intangible á°Sƒª∏e ô«Z
             
           
 
 
 
   





øjõîà∏d á∏HÉb ô«Z
Perishable

 Perishableøjõîà∏d á∏HÉb ô«Z
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»≤jƒ°ùJ ƒjQÉæ«°S


Adjus  ng prices to avoid fi nancial losses
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π°üØ∏d á∏HÉb ô«Z
Inseparable

 ô«Z
   Inseparable π°üØ∏d á∏HÉb
          
 
 



áMÉ°ùŸG ™«H ™HÉàJ ôØ°ùdG äÉeóN äÉcô°T
""
 

"revPAR"
 Revenue per available room 

 


 ASMs: Available         
seat miles

  RPMs: Revenue per passenger miles     
 
   



Ö°ùMG

1 .% 20
 

2 .   % 20          


≥jƒ°ùàdG ‘ äÉ«°VÉjôdG
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á°ùfÉéàe ô«Z
Heterogeneous

          
      Heterogeneous  á°ùfÉéàe ô«Z 
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?âª∏©J GPÉe
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2 .[2.4.4]

»ÁOÉcC’G ∫ÉéŸÉH §HôdG

1 .     :…ô°üÑdG øØdG
[2.4.4]

2 .:äÉjOÉ°üàbG
 

[1.4.4]

™bGƒdÉH §HôdG
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[2.4.4]

4.4 
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»ªbôdG ¢SQódG §HGQ

5.4

 »≤jƒ°ùàdG èjõŸG
äÉeóî∏d

á°ù«FôdG äÉë∏£°üŸG


Endorsement


Word-of-Mouth

Promoti on


Personal Selling


Bundling

 
 1.5.4

 2.5.4

º∏©àdG ±GógCG

á«≤jƒ°ùJ QƒeCG

 






 

 ∂àaô©e §°ûf

1 . 
 

2 . 
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 1.5.4

É¡d èjhÎdGh áeóÿG §«£îJ
Service Planning and Promo on

       
          



áeóîdG §«£îJ
Service Planning


           

 

 


 
         
           
           
    



èjhôàdG
Promotion
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äGó«jCÉàdG
Endorsements

äGó«jCÉàdÉa       
       Endorsements

   
 



»¡Ø°ûdG ≥jƒ°ùàdG
Word-of-Mouth

Word-of-Mouth »¡Ø°ûdG ≥jƒ°ùàdG



    



»°üî°ûdG ™«ÑdG
Personal Selling

  Personal Selling»°üî°ûdG ™«ÑdG
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 2.5.4

™jRƒàdG äÉeóNh Ò©°ùàdG
Pricing and Distribu on Services

 


ô©°ùdG
Price

          





 
 äÉbÉH øjƒµJ
           Bundling  ™«ÑdG



≥≤– �É≤f

  
1 .      


2 .


3 .  
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»≤jƒ°ùJ ƒjQÉæ«°S


Crea  ng a new image for a service provider

     
        %15    
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™jRƒàdG
Distribution
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»ÁOÉcC’G ∫ÉéŸÉH §HôdG

1 .:äÉ«bÓNC’G
 
          



[1.5.4]
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[2.5.4]

™bGƒdÉH §HôdG
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º««≤àdG 4 
á«≤jƒ°ùàdG º«gÉØŸG á©LGôe

1 .         "ABO"

[2.1.4]"ABO"
2 .         

[3.1.4]
3 .(1) 

(2)
[1.2.4] (3)

4 .
[2.2.4] 

5 .           
[2.3.4]

6 .
          
 

[1.4.4]
7 .

[2.4.4]
8 .

[2.4.4] 
9 .
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.áÑ°SÉæªdG äÉØjô©àdÉH äÉë∏£°üªdG π°U

á«≤jƒ°ùàdG ∂à¨d QƒW

í∏£°üªdG∑QÉ«àNG∞jô©àdG

.1.CG
  

.2Ü
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§«£îàdGh ≥jƒ°ùàdG åëH
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[4.1.2]
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[2.1.4]
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3 .
 

  . CG
 . Ü

 . ê


[1.3.4]

4 .
 
1,435
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6 .
         
        

[1.5.4]

äGQGô≤dG PÉîJGh ≥jƒ°ùàdG IQGOEG

1 .         
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رابط الدر�س الرقمي

1.5

عملية الات�صال

الم�صطلحات الرئي�صة
 

Source


Encoding


Receiver


Decoding


Communicati ons
Channel


Channel Capacity

 
 1.1.5

 2.1.5

 3.1.5

اأهداف التعلم

اأمور ت�صويقية
       






ن�ص§ معرفتك 
1 .   


2 .         


3 .  
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 1.1.5

عملية الات�صال
The Communication Process

            
     

       

 
  "1-5" Source ل pبمر�ص
   
          

         



المتلقيقناة الات�صالات ل pالمر�ص
ر�صالة 
مفككة 
الترميز

ر�صالة 
مرمزة

ال†صو�صاء

التغòية الراجعة

ال†صو�صاء

 "1-5"ال�صكل
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πِالمر�ص
The Source

 
   

  

الر�صالة
The Message



 
  

 

πِالمر�ص Öص�M الترميز
Encoding by the Source

 Encoding الترميز
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πالر�صائ Iقنا
The Message Channel





  




المتلقي
The Receiver

 Receiver المتلقي
 



فك الترميز بوا�صطة المتلقي
Decoding by the Receiver

 
         Decoding الترميز  فك 
            



Aال�صو�صا
Noise
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""

الت¨ذية الراLعة
Feedback

 
          
 




العمπ الجماعي
      
    
   
  
    




ل pالمر�ص

N�صومات Yل≈ 
الملاب�س

N�صومات Yل≈ 
الملاب�س

?ø nا?مPي∞?ماc?ø nلم

الر�صالة

فك الترميزالترميز

�صاء
ال†صو

قناة الر�صالة

التغòية الراجعة

المتلقي
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نقاط تحقق
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2 .
3 .  

 2.1.5

اأنواع الات�صالات
Types of Communication
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الات�صال ال�صخ�صي
Interpersonal Communication

          

         

 

 
  
             
 


 
            


 
 

   

الات�صال الجماهير…
Mass Communication
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 3.1.5

عملية الترميز وفك العميπ للترميز والت¨ذية 
الراLعة

The Encoding, Customer Decoding, and 

Feedback Process

عملية الترميز
The Encoding Process
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�صيناريو ت�صويقي


Using the Symbolism of Children Playing to Encode a Business’s 

Message

 
         

  
 


 
   


ا kا ناقد kفكر تفكير

1 .
2 .  
3 .
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قناة                
      Channel Communications الات�صالات 
 
       



عملية فك العميπ للترميز
The Customer Decoding Process

           
           
            
    
   
         
 
 
              



Aعة من طرف العملاLعملية الت¨ذية الرا
The Customer Feedback Process
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Iصعة القنا�
Channel Capacity

  
      Channel Capacity القناة  �صعة     
 
          

 

نقاط تحقق


1 . "       
"

2 . 


3 .         
 

238 5 π°üØdG

www.tahdiri.com-966542946749



تقييم الدر�س 1.5

ماذا تعلمت؟
1 .          

]1.1.5[
2 .]2.1.5[
3 .
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الربط بالمجال الاأكاديمي
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New Introductory 

Promotion
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 1.2.5

دور الترويج في الت�صويق
The Role of Promotion in Marketing

         
 



الاإعلام
Inform
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الاإقناع
Persuade

     
 
            
           


            

          


           

 

   

التذكير
Remind
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عملية الترويج
The Promotion Process

ما الترويج؟
What Is Promotion?
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تع¶يم فعالية الترويج
Maximizing the Effectiveness of Promotion

النهج  
   Cause-Related Marketing بق†صية  المرتب§  بالت�صويق 
           
         
          
 

 

"2-5"
          
 

            



معلومات حو∫ 
العملاء وYوامل بيÄة 

الت�صويق

Nطة الات�صا∫ 
العملاءالت�صويقية المتكاملة

الت¨ذية الراLعة

 "2-5"ال�صكل
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الت�صويق �صام πلقنوات
Omnichannel Retailing

         

 Ommichannel القنوات  �صامل  الت�صويق      
         Retailing
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 3.2.5

اأهداف الترويج
The Objectives of Promotion

        
         
  
          
             

"3-5"

 "3-5"ال�صكل

بالعملاءالاحتفاظ











اإيجاد الوعي
Creating Awareness
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Öتحفيز الطل
Stimulating Demand

 
Primary Demand الطلب الاأ�صا�صي 
الترويج التمهيدي لمنتج جديد  
      New Introductory Promotion






Selective Demand طلب انتقائي
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ت�صجيع تجربة المنتج
Encouraging Product Trial
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A burger restaurant’s strategy to connect with customers

as their business expands
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تعري∞ العملاA المحتملين
Identifying Prospects


  
         

            





الاMتفاظ بالعملاA المخل�صين
Retaining Loyal Customers

          
         
         
Customer Retention للاحتفاظ بالعملاء
 

          
 

        



ت�صهيπ دعم التجار
Facilitating Reseller Support
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Combating Competitive Promotional Efforts
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تقليπ تقلبات المبيعات
Reducing Sales Fluctuations
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تقييم الدر�س
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3 .]3.2.5[

الربط بالمجال الاأكاديمي
1 . :التقنية


]2.2.5[

2 .5,000     الريا�صيات: 
 800
]3.2.5[ 5.5

الربط بالواقع
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رابط الدر�س الرقمي

3.5

المزيج
الترويجي

الم�صطلحات الرئي�صة


The Promoti onal Mix


Public Relati ons


Sales Promoti on


Push Policy


Pull Policy

 
 1.3.5

 2.3.5

اأهداف التعلم

اأمور ت�صويقية
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 1.3.5

عناUصر المزيج الترويجي الاأربعة
The Four Elements of the Promotional Mix

         

الترويجي المزيج         
The Promotional Mix

"4-5"        




البيع ال�صî�صي

العلاقات العامةالاإYلان

ترويج المبيعات

 "4-5"ال�صكل
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الاإعلان
Advertising
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البيع ال�صخ�صي
Personal Selling
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العلاقات العامة
Public Relations

        
      Public Relations العامة  فالعلاقات 
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�صيناريو ت�صويقي


Using sport to build good relationships with the local 

community
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ترويج المبيعات
Sales Promotion

       Sales Promotion المبيعات  ترويج 
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 2.3.5

اختيار عناUصر المزيج الترويجي
Selecting the Elements of the Promotional Mix







الموارد الترويجية والاأهداف وال�صيا�صات
Promotional Resources, Objectives, and Policies
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�صمات ال�صوق الم�صتهدفة
Characteristics of the Target Market
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�صمات المنتج
Characteristics of the Product
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تµالي∞ وتوفر الاأ�صاليÖ الترويجية
Costs and Availability of Promotional Methods

           



 
          






Öصيا�صات قنوات الدفع وال�صح�
Push and Pull Channel Policies

          
اإ�صتراتيجية 
    Push Policy الدفع 
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 Pull Policy ال�صحب �صيا�صة    "5-5"    
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2 .         
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3 .]1.3.5[ 
4 .]2.3.5[

الربط بالمجال الاأكاديمي
1 .:فنون اللغة


     

]1.3.5[
2 .%10         :الريا�صيات

5
        30
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]2.3.5[

الربط بالواقع
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 5 التقييم
مراLعة المفاهيم الت�صويقية

1 .
]1.1.5[

2 .
        

]2.1.5[
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5 .

]3.2.5[ 
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طبيعة الاإعلان 
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الم�صطلحات الرئي�صة


Institutional Advertising




Advocacy Advertising


Product Advertising


Pioneer Advertising


Competitive

Advertising


Comparative
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Reminder Advertising


Reinforcement
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Native Advertising
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 1.1.6

¿ÓYE’G á©«ÑW

The Nature of Advertising
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 2.1.6

اأنواع الاإعلان المختلفة 
Different Types of Advertising


  

     Institutional Advertising الم�ؤ�س�سي فالإعلان 

  
   
          


نقاط تحقق


1 . 
2 .


3 . 



282 6 الف�سل

www.tahdiri.com-966542946749



 


 

  

           


 

           
    Advocacy Advertising اjللق†سا المناUسرة  الإعلانات 

         
 

    Product Advertising  èمنت  øع الإعلان 


           
Pioneer Advertising الإعلان الرائد  
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�صيناريو ت�صويقي
 


Helping Saudis to Become Electric Vehicle Pioneers
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Competitive Advertising الإعلان التناف�سي


        



          
         
المقارن  الإعلان          
Comparative Advertising


 
         
          


         
     Reminder Advertising …يرcòالت الإعلان 
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 Reinforcement Advertising  …õjõالتع الإعلان    
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المحلية  الإعلانات         
""Native Advertising
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تخطيط Mملة 
اإعلانية وتنفيذها

الم�صطلحات الرئي�صة


Advertising Campaign


Advertising Plan


Target Audience




The premise of an 

Advertising Campaign


Advertising 

Appropriation


Media Plan


Advertising Message


Copy


Artwork

اأهداف التعلم

اأمور ت�صويقية
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اإن�صاA خطة اإعلانية
Creating an Advertising Plan

Advertising Campaignالحملة الإعلانية


      Advertising Plan الإعلان خطة  
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1. تعري∞ الجمهور الم�صتهدف وتحليل¬

Identify and Analyze the Target Audience

     Target Audience الم�ست¡د±  الéم¡�ر 
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2. تحديد الاأهداف الاإعلانية

Define the Advertising Objectives


           

 
         
 






 

           


 

3. اإن�صاA المبادئ الاأ�صا�صية لحملة الاإعلانات

Create the Premise of the Advertising Campaign

 Premise of an Advertising الإعلانات لحملة  الأ�سا�سية  المبادئ  
Campaign
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4. تحديد مخ�ص�س الاإعلان

Determine the Advertising Appropriation

    Advertising Appropriation الإعلان  مخ�س�س 
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Factors Affecting Media Selection
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Create the Advertising Message
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الن�سخة
Copy

          Copy الن�سخة 
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�صيناريو ت�صويقي


Why Would a Company Tell People Not to Buy Its Products?
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تعري∞ النجاح
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á«eÓYE’G á£îdG
Media Plan






á«éjhôàdG á£îdG
The Promotional Plan


 



¿ÓYE’G á£N
Advertising Plan






»ØWÉ©dG ™aGódG
Emotional Motive




»fÓ≤©dG ™aGódG
Rational Motive







ájÉYódG
Publicity



 



ô≤ædG πHÉ≤e ™aódG
Pay-Per-Click (PPC)
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π«°†ØàdG ™aGhO
Patronage Motives


 



á«FGô°ûdG ™aGhódG
Buying Motives




´ƒaóªdG ≠∏ÑªdG øe AõL IOÉYEG
Rebate


  





á«fÓYE’G ádÉ°SôdG
Advertising Message






»YÉªàL’G π°UGƒàdG äÉ°üæe ó°UQ
Social Media Monitoring




    

π«ª©dG É°VQ
Customer Satisfaction






áÑZôdG
Want






IÉæ≤dG á©°S
Channel Capacity




ô©°ùdG
Price




»FGô°ûdG ∑ƒ∏°ùdG
Buying Behavior






∂∏¡à°ùªdG ∑ƒ∏°S
Consumer Behavior






¥ƒ°ùdG
Market
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QÉÑàN’G ¥ƒ°S
Test Market








áaó¡à°ùªdG ¥ƒ°ùdG
Target Market




∂∏¡à°ùªdG ¥ƒ°S
Consumer Market






áμ∏¡à°ùªdG äÉcô°ûdG
Business Consumers






äÉMhô°ûdG
Demonstrations






¥ƒ°ùdG øe áëjô°T
Market Segment




≥«∏©àH IQƒ°U
Captioned Photo




»°SÉ°SC’G Ö∏£dG
Primary Demand

 


»FÉ≤àf’G Ö∏£dG
Selective Demand




áeÉ©dG äÉbÓ©dG
Public Relations







ájQÉéàdG áeÓ©dG
Brand

 


á°üNôe ájQÉéJ áeÓY
Licensed Brand
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á∏é°ùe ájQÉéJ áeÓY
Trademark


   



»æØdG πª©dG
Artwork



äÉ«∏ª©dG
Operations







á«æ«JhôdG QGô≤dG ™æ°U á«∏ªY
Routine Decision Making




á≤ª©àªdG QGô≤dG ™æ°U á«∏ªY
Extensive Decision Making






IOhóëªdG QGô≤dG ™æ°U á«∏ªY
Limited Decision Making




á¡LGƒdG ô°UÉæY
Widgets


 




á«fÉée áæ«Y
Free Sample

 


øjõîà∏d á∏HÉb ô«Z
Perishable






π°üØ∏d á∏HÉb ô«Z
Inseparable



á°ùfÉéàe ô«Z
Heterogeneous







á°Sƒª∏e ô«Z
Intangible
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¥ƒ°ùdG á°Uôa
Market Opportunity

 




™«ÑdG ≥jôa
Team Selling








õ«eôàdG ∂a
Decoding


 



ºFÉ°ù≤dG
Coupons






ä’É°üJ’G IÉæb
Communications Channel

 


»Øë°üdG ôªJDƒªdG
Press Conference






äÉfÓYE’G á∏ªëd »°SÉ°SC’G CGóÑªdG
 The Premise of an Advertising

Campaign






»≤∏àªdG
Receiver


 

á«©LôªdG äÉYƒªéªdG
Reference Groups




 

πjƒªàdGh áÑ°SÉëªdG
Accounting and Finance







Ωóîà°ùªdG ¬éàæj iƒàëe
User-Generated Content
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¿ÓYE’G ¢ü°üîe
Advertising Appropriation




π p°SôªdG
Source




èàæªdG ÉjGõe
Product Feature



»éjhôàdG èjõªdG
The Promotional Mix






»≤jƒ°ùàdG èjõªdG
The Marketing Mix


4p




∂∏¡à°ùªdG
Consumer




»FÉ¡ædG ∂∏¡à°ùªdG
Final Consumer




ájôjó≤àdG äÉjôà°ûªdG
Discretionary Purchases




π«¨°ûàdG äGó©e
Operating Equipment

 




á«dÉª°SCGôdG äGó©ªdG
Capital Equipment




 
 

»≤jƒ°ùàdG Ωƒ¡ØªdG
Marketing Concept

 


 


á«Øë°üdG ádÉ≤ªdG
Feature Article

3,000


¢ù«jÉ≤ªdG
Metrics
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¿ÉμªdG
Place


  

¢ùaÉæªdG
Competitor




ájQÉμàM’G á°ùaÉæªdG
Monopolistic Competition









áàëÑdG á°ùaÉæªdG
Pure Competition






Iójó°ûdG á°ùaÉæªdG
Intense Competition






Iô°TÉÑªdG á°ùaÉæªdG
Direct Competition




IOhóëªdG á°ùaÉæªdG
Limited Competition






Iô°TÉÑªdG ô«Z á°ùaÉæªdG
Indirect Competition







 

èàæªdG
Product






AGô°ûdG á£≤f OGƒe
 Point-of-Purchase (POP) Materials







¥ƒ°ùdG »a ™°VƒªdG
Market Position
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Qƒ¡¶dG ≈dEG ô≤ædG áÑ°ùf
 Click-Through Rates (CTR)

 


áî°ùædG
Copy




»FóÑªdG êPƒªædG
Prototype






á«fÉée á«éjhôJ ájóg
Premium

  




ájQÉéàdG áeÓ©∏d A’ƒdG
Brand Loyalty


 

  

450

www.tahdiri.com-966542946749



© 2023 Cengage Learning, Inc.

ALL RIGHTS RESERVED. No part of this work covered by the copyright herein 

may be reproduced or distributed in any form or by any means, except as 

permitted by U.S. copyright law, without the prior written permission of the 

copyright owner. 

“National Geographic”, “National Geographic Society” and the Yellow Border 

Design are registered trademarks of the National Geographic Society 

® Marcas Registradas

Student Edition:

ISBN: 978-603-511-493-6

National Geographic Learning

Cheriton House, North Way, 

Andover, Hampshire, SP10 5BE

United Kingdom

Locate your local office at international.cengage.com/region

Visit National Geographic Learning online at ELTNGL.com

Visit our corporate website at www.cengage.com

National Geographic Learning, 

a Cengage Company

Marketing Campaign Planning

Program Director: Sharon Jervis

Senior Program Manager: Claire Merchant

Ministry Program Manager: Anna Missa

Lead Project Manager: Jemma Hillyer

Project Manager: Eve Thould

Business Administration Pathways Series Editor:

Felix Rowe

Development Editor: Claire Hart

Editors: Celia Bingham, Shazia Fardous

Senior Production Manager: Sue Povey

Designer: Jonathan Bargus

Saudi Arabian Review Team: Dr. Mahmoud Fallatah,

Dr. Hayam Alnakhli, Dr. Mohammed Alzanbagi

The publisher has made every effort to trace and 

contact copyright holders before publication. If any 

have been inadvertently overlooked, the publisher 

will be pleased to rectify any errors or omissions at the 

earliest opportunity.

For permission to use material from this text or product, 

submit all requests online at cengage.com/permissions 

Further permissions questions can be emailed to

permissionrequest@cengage.com

Credits:

1616 Arnold O. A. Pinto/Shutterstock;  Arnold O. A. Pinto/Shutterstock; 2222 Arabbstock.com;  Arabbstock.com; 2525 Slobodan Kunevski/Shutterstock;  Slobodan Kunevski/Shutterstock; 3030 Masha Ankuda/Shutterstock;  Masha Ankuda/Shutterstock; 3333 Arabbstock. Arabbstock.

com; com; 3535 sorendls/Getty;  sorendls/Getty; 3737 Avigator Fortuner/Shutterstock;  Avigator Fortuner/Shutterstock; 4242 Tamlikho Tam/Shutterstock;  Tamlikho Tam/Shutterstock; 5555 Georgian Bay Boudoir./Shutterstock;  Georgian Bay Boudoir./Shutterstock; 6666 Crystal  Crystal 

Eye Studio/Shutterstock; Eye Studio/Shutterstock; 7171 Rimma Bondarenko/Shutterstock;  Rimma Bondarenko/Shutterstock; 7373 JohnnyGreig/Getty;  JohnnyGreig/Getty; 7979 ECLIPSE PRODUCTION/Shutterstock;  ECLIPSE PRODUCTION/Shutterstock; 8080 Arabbstock. Arabbstock.

com; com; 8686 Sagittarius_13/Shutterstock;  Sagittarius_13/Shutterstock; 9090 Arabbstock.com;  Arabbstock.com; 9494 Shy Al Britanni/arabianEye;  Shy Al Britanni/arabianEye; 9696 Ksenia Makarova/Shutterstock;  Ksenia Makarova/Shutterstock; 103103 Arabbstock.com;  Arabbstock.com; 

105105 Patrick Eckersley/arabianEye;  Patrick Eckersley/arabianEye; 108108 Arabsstock.com;  Arabsstock.com; 112112 Arabbsock.com;  Arabbsock.com; 117117 Sebastian Douda/Shutterstock;  Sebastian Douda/Shutterstock; 126 Ziad Alangri / EyeEm/Getty;  Ziad Alangri / EyeEm/Getty; 

129129 DigitalGenetics/Shutterstock;  DigitalGenetics/Shutterstock; 132132 stockcreations/Shutterstock;  stockcreations/Shutterstock; 137137 Dean Drobot/Shutterstock;  Dean Drobot/Shutterstock; 139139 Leo Morgan/Shutterstock;  Leo Morgan/Shutterstock; 141141 Sony  Sony 

Herdiana/Shutterstock; Herdiana/Shutterstock; 142142 designer491/Alamy;  designer491/Alamy; 150150 Gecko Studio/Shutterstock;  Gecko Studio/Shutterstock; 151151 Arabbstock.com;  Arabbstock.com; 154154 Arabbstock.com;  Arabbstock.com; 164 Anna Efetova/ Anna Efetova/

Getty; Getty; 167167 New Africa/Shutterstock;  New Africa/Shutterstock; 170170 Arabbstock.com;  Arabbstock.com; 173173 kvasilev/Shutterstock;  kvasilev/Shutterstock; 175175 Kabachki.photo/Shutterstock;  Kabachki.photo/Shutterstock; 176176 William Thomas  William Thomas 

Cain/Stringer/Getty; Cain/Stringer/Getty; 180180 ShotPrime Studio/Shutterstock;  ShotPrime Studio/Shutterstock; 182182 Oleksandra Naumenko/Shutterstock;  Oleksandra Naumenko/Shutterstock; 184184 Guas/Shutterstock;  Guas/Shutterstock; 188188 PM Images/ PM Images/

Getty; Getty; 191191 Arabbstock.com;  Arabbstock.com; 194 Kathrin Ziegler/Getty;  Kathrin Ziegler/Getty; 198198 Arabbstock.com;  Arabbstock.com; 200200 Arabbstock.com;  Arabbstock.com; 201201 ngoc tran/Shutterstock;  ngoc tran/Shutterstock; 207207 Victor Jiang/ Victor Jiang/

Shutterstock; Shutterstock; 210210 haveseen/Shutterstock;  haveseen/Shutterstock; 211211 Arabbstock.com;  Arabbstock.com; 224 KARIM SAHIB/Getty;  KARIM SAHIB/Getty; 231231 Arabbstock.com;  Arabbstock.com; 233233 SaudiArabiaPhotography/ SaudiArabiaPhotography/

Shutterstock; Shutterstock; 235235 Arabbstock.com;  Arabbstock.com; 237237 Arabbstock.com;  Arabbstock.com; 241241 Friemann/Alamy Stock Photo;  Friemann/Alamy Stock Photo; 246246 Lee Charlie/Shutterstock;  Lee Charlie/Shutterstock; 249249 Tatiana Bralnina/ Tatiana Bralnina/

Shutterstock; Shutterstock; 250250 Hsn King / 500px/Getty;  Hsn King / 500px/Getty; 259259 Arabbstock.com;  Arabbstock.com; 260260 allstars/Shutterstock;  allstars/Shutterstock; 264264 SERGEY STRELKOV/Alamy Stock Photo;  SERGEY STRELKOV/Alamy Stock Photo; 265265  

Associated Press/Alamy Stock Photo; Associated Press/Alamy Stock Photo; 278 Tutatamafilm/Shutterstock;  Tutatamafilm/Shutterstock; 281281 Matthias Ramharter/Shutterstock;  Matthias Ramharter/Shutterstock; 283283 Dana Wendlova/Shutterstock;  Dana Wendlova/Shutterstock; 

284284 Scharfsinn/Shutterstock;  Scharfsinn/Shutterstock; 291291 Arabbstock.com;  Arabbstock.com; 293293 Arabbstock.com;  Arabbstock.com; 298298 Tero Vesalainen/Shutterstock;  Tero Vesalainen/Shutterstock; 301301 sirirak kaewgorn/Shutterstock;  sirirak kaewgorn/Shutterstock; 

304304 Photo Book Pro/Shutterstock;  Photo Book Pro/Shutterstock; 310310 Friemann/Shutterstock;  Friemann/Shutterstock; 312312 The Stock SA;  The Stock SA; 313313 lostbear/Shutterstock;  lostbear/Shutterstock; 314314 Arabbstock.com;  Arabbstock.com; 316 316 Niyazz/Niyazz/

Shutterstock; Shutterstock; 330 TommL/Getty;  TommL/Getty; 333333 TY Lim/Shutterstock;  TY Lim/Shutterstock; 336336 Arabbstock.com;  Arabbstock.com; 339339 Arnold O. A. Pinto/Shutterstock;  Arnold O. A. Pinto/Shutterstock; 342342 Arabbstock.com;  Arabbstock.com; 346346  

The Stock SA; The Stock SA; 348348 Nagy-Bagoly Arpad/Shutterstock;  Nagy-Bagoly Arpad/Shutterstock; 352352 Arabbstock.com;  Arabbstock.com; 356356 zhu difeng/Shutterstock;  zhu difeng/Shutterstock; 359359 Arabbstock.com;  Arabbstock.com; 360360 Arabbstock. Arabbstock.

com; com; 361361 Hongqi Zhang / Alamy;  Hongqi Zhang / Alamy; 363363 ako photography/Shutterstock;  ako photography/Shutterstock; 368368 Arabbstock.com;  Arabbstock.com; 370370 smolaw/Shutterstock;  smolaw/Shutterstock; 373373 Danny Smythe/ Danny Smythe/

Shutterstock; Shutterstock; 375375 Bekir Vahit Telli/Shutterstock;  Bekir Vahit Telli/Shutterstock; 384 ITTIGallery/Shutterstock;  ITTIGallery/Shutterstock; 388388 Arabbstock.com;  Arabbstock.com; 393393 Arabbstock.com;  Arabbstock.com; 396396 Arabbstock. Arabbstock.

com; com; 398398 Arabbstock.com;  Arabbstock.com; 399399 DmytroPerov/Shutterstock;  DmytroPerov/Shutterstock; 407407 Arabbstock.com;  Arabbstock.com; 409409 Minerva Studio/Shutterstock;  Minerva Studio/Shutterstock; 411411 YARUNIV Studio/ YARUNIV Studio/

Shutterstock; Shutterstock; 414414 Arabbstock.com;  Arabbstock.com; 418 418 JohnnyGreig/iStock; JohnnyGreig/iStock; 419419 Tanagorn Theryphukio/Shutterstock;  Tanagorn Theryphukio/Shutterstock; 420420 Touseef designer/Shutterstock;  Touseef designer/Shutterstock; 422422  

Moatassem/Shutterstock; Moatassem/Shutterstock; 424424 Viktor Kochetkov/Shutterstock;  Viktor Kochetkov/Shutterstock; 426426 The Stock SA The Stock SA

www.tahdiri.com-966542946749


	GE45.PATHWAYS.G03.S1.MCP.SB.Ara.FM.PP4
	GE45.PATHWAYS.G03.S1.MCP.SB.Ara.U1
	GE45.PATHWAYS.G03.S1.MCP.SB.Ara.U2
	GE45.PATHWAYS.G03.S1.MCP.SB.Ara.U3
	GE45.PATHWAYS.G03.S1.MCP.SB.Ara.U4
	GE45.PATHWAYS.G03.S2.MCP.SB.Ara.U5
	GE45.PATHWAYS.G03.S2.MCP.SB.Ara.U6
	GE45.PATHWAYS.G03.S2.MCP.SB.Ara.U7
	GE45.PATHWAYS.G03.S2.MCP.SB.Ara.U8
	GE45.PATHWAYS.G03.S1.MCP.SB.Ara.EM.PP4

